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Tech & Durables value growth rebounds to a multi-year high, despite a deceleration in volume
Consumers continue to rationalize purchases; trade-in policy driven growth in China starts plateauing
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Slowdown is most visible in Developed Asia and China right now — while other
emerging regions currently outperform (Middle East, Latin America).
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Larger screens drive the market at they enhance viewing experience, making TV watching
a cinematic event.

GfK Panelmarket, PTV, Global, Sales Units% Sales

Units%

>0<=29
> 29 <= 34 h
>34 <=43
L -10% vs
2023
> 43 <=53
>53<=59
>59<=69
+20%
>69 <= 79 vs 2023
>79

Jan 23-Mar 23 Jan 24-Mar 24 Jan 25-Mar 25 Jan 26-Mar 26

PRJ 46126 - RG 5876307 - RP 43147211 - ID 622100414

N I Q powered by |@3i intelligence Confidential and proprietary © 2026 Nielsen Consumer LLC. All Rights Reserved.



Better quality displays gain market share;
Quantum Dots and Mini LED lead the growth
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Al relevance is quickly
gaining ground in th

research stage when
shopping for TVs

Most important touchpoints in purchase
journey (research) | PTV | Apr'25-Dec’25 |
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