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Broadened but persistent inflation, slowed growth in global economy, but China economy is expected to recover soon
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Contrary to the pessimism in global economy, China CEOs show greater confidence in China economy and their industries &
companies.
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For innovation, CEOs mostly strength on business model, product and service, process
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Innovation, Increasing Price, and Improving Effectiveness are key to breakthrough growth
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Most of industries saw faster NPD number increase, vs effectiveness improvement
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The biggest challenge their companies would face is slow recovery of trade & consumption post pandemic

2022 Nov. 2022 Apr. 2021 Sept.
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In terms of business strategy, Channel will remain one of the key areas to see changes, while organization & management
restructure and innovation could be other focuses

RE FmHArRS5 HAAFNE el HEsE mhEER  HREE & 'f‘ﬁ/
Fmdis S5EE 515

<

NIQ



elFh

FOCUS ON REAL
THING

“LERTHRIESKEMNMERNEIF, mIEFE—IREIF"

?

=33

K%

IRZ5F4

NIQ



Fmelf—: SRNFEFLR, FNHEEETEE S R eH

Innovation: Fit in new lifestyle, at the same time, help consumers to save money
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Innovation: Focus on key benefits upgrade and prioritize supreme quality
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Innovation: Ride on the shift of macro social environment and follow the trend
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How NielsenlQ supports you to win in 2023
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NielsenlQ offers more reliable, comprehensive and optimized product solutions in 2023
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We Are NielsenlQ

NielsenlQ delivers the Full
View, the world’s most
complete and clear
understanding of consumer
buying behavior that reveals
new pathways to growth.

2023 Consumer Outlook

Visit the dedicated resource hub -
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